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Overview
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What is the Benevity
Impact Index?
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How Benevity Impact Index
helps you

Measure your program
maturity

See where your program is
excelling

Identify opportunities

Get tactical recommendations
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The time invested in completing the Bll is
well worth the results and follow-up
discussion. The conversations with our
CSM have been so helpful for

brainstorming new ideas.

(2]

— NewRez, Program Manager
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How the Benevity
Impact Index works
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Step 1
Take the assessment
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Internal Culture and Investment

This section covers the internal culture and investment that supports your corporate impact program.

1. Our corporate impact program is run by a dedicated program manager(s) who can focus on it as their primary responsibility.

We do not currently do this ‘We somewhat do this We currently do this well

2. Our corporate impact program is administered using purpose-built software, e.g., Benevity, CyberGrants, YourCause, to
streamline processes and scale impact.

We do ot currently do this We somewhat do this We currently do this well

3. We have enough annual budget to operate and sustain our corporate impact program.

We do not currently do this We somewhat do this We currently do this well

4. Our executive team values our corporate impact program.

We do not currently do this We somewhat do this We currently do this well

5. Our employees value our corporate impact program.

We do not currently do this We somewhat do this We currently do this well

6. Our company allocates resources and declares support for initiatives, issues or emergencies all over the world, regardless of
the direct impact on our people.

We do not currently do this We somewhat do this We currently do this well

7. Our company allocates resources and declares support for initiatives, issues or emergencies near to where our people live
and work.

We do not currently do this We somewhat do this We currently do this well

8. We're committed to evolving our program on a regular basis.

We do not currently do this We somewhat do this We currently do this well




Benevity Impact Index categories

& w o

Internal culture Program Grantmaking Employee
and investment communication and community engagement
investment
( X ) AN Y X
() aa*
Customer Reporting and Crisis response Ambassadors
engagement storytelling and employee

resource groups
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Step 2
Get your report
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Results & Recommen(

Benevity Impact Index - Early Access

Benevity, Inc

Thank you for completing The Benevity Impact Index assessment.

The information included in the report is based on your responses and the shared experiences
and insights from Benevity and its client community of 1,000+ companies.

Results and recommendations will help you explore what “better” may look like for corporate
purpose in your company so you can maximize your impact.

Assessment Overview
Your Overall Benevity Impact Index Score

Current State: Advanced

Congratulations! You've reached an advanced
level of maturity through your knowledge of what
must be done and your perseverance in getting
the pieces in place. Continue striving for
excellence!

Your Benevity Impact Index score, shown above, is a percentage of total possible points
available across all corporate purpose categories that are evaluated in this assessment.

Your company may already have every corporate purpose category activated in your program or
perhaps, there's still room to grow. Each of the following sections focuses on a specific category

to help you contextualize results based on your current program, as well as what an enhanced or
expanded program could look like over time

This legend provides a high level view of the categories and their meaning.

Level Range Description

Not a Focus 0% This element of Corporate Purpose hasn't been initiated yet.
Beginning 1-29.9%  Early phase execution, basic features, entry-level functionality.

Intermediate  30-59.9%  Expanding capabilities, progressing functionality, advancing features
Advanced 60-84.9%  Robust, high-performing, complex, engaging with extensive features.
Visionary 85% + Innovative, cutting-edge, industry-leading, setting the bar in purpose.




Step 2

Get your report
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Section Overview

Below are the scores calculated for each of the self-assessment sections. The scoring legend
and brief descriptions on the prior page will provide a sense of where these scores land on the
maturity arc.

80%

Internal Culture
and Investment

Program

Communication

69%

Grantmaking and
Community
Investment

69%

Employee
Engagement

‘ 46%

Customer
Engagement

80%

Reporting and
Storytelling

64%

Crisis Response

50%

Ambassadors and
ERG Involvement




Step 2 Program Communication
Get your report

Current State: Intermediate

m Your organization has made significant inroads in

this area through the dedication of time and

thoughtful effort. There is always so much work still
Program Communication  to be done and more to achieve but you are really

making a difference. Keep pushing forward!

Program Communication Attributes m Suggested Guidance

Companies see a 52% lower turnover among

We introduce new employees to our corporate impact . newer employees who participate in their
10  program during onboarding and explain how they can corporals impact programs®. Frovide a program
participate orientation for newbies including hands-on

We somewhat volunteering and seeded funds they can donate to
a nonprofit of their choice.

do this

Partner with your internal communications

) . team and leverage all channels to ensure your
1 We have access to internal communication channels to people are aware of what's new and what's
build awareness and encourage participation. Wé SBiewhat next with your program. Think: intranets, social

networks, apps, team meetings, company

do this events and engaging leadership.
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Step 3

Book a Benevity
Impact Index
workshop
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Taking Action

Determine 3-5 questions you would like to focus on in the next 12 months

Description Category Notes

Question #43 We survey our people to stay Employee Create and launch
current on their opinions about  Engagement feedback survey in Q1
our corporate impact program.

Question #46 Our employee engagement Employee Enable mobile app for
program allows employees to Engagement Giving Season
participate and log activities
using a mobile app.

Question #10 We introduce new employees Program Update onboarding
to our corporate impact Communication presentation
program during onboarding
and explain how they can

participate.
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4 ways to use Benevity Impact Index

1

Starta
discussion with
your company'’s
leadership

2 3
Improve Facilitate
employee strategic
engagement planning

and satisfaction

b benevi‘ry' This document is proprietary and confidential to Benevity.

4

Foster a culture
of continuous
improvement



Insights
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Self-assessed overall maturity level

197 clients
Benevity Impact Index Level Distribution
80%

60%

40%

Percent of Total Completions

20%
1%
0%
Beginning Intermediate Advanced Visionary
Bll score: 1-29% 30-59% 60-84% 85%+
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Average Score

Self-assessed category maturity levels

197 clients

Average Section Scores

80%

60%

20%

0%

Internal Culture Ambassadors & Program Employee  Crisis Response Reporting &
& Investment ERG Communication Engagement Storytelling
Involvement
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Grantmaking

Customer
Engagement



Average Score

Industry averages

197 clients

Industry Bll Scores (where n>10)

60%
40%

20%

0%

Total (n=197) Finance Business Manufacturing Retail Insurance Energy, Utilities
Services & Waste
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What's next
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Complete the
Benevity Impact Index
- for the first time or
again!
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Internal Culture and Investment

This section covers the internal culture and investment that supports your corporate impact program.

1. Our corporate impact program is run by a dedicated program manager(s) who can focus on it as their primary responsibility.

We do not currently do this We somewhat do this We currently do this well

2. Our corporate impact program is administered using purpose-built software, e.g., Benevity, CyberGrants, YourCause, to
streamline processes and scale impact.

We do ot currently do this We somewhat do this We currently do this well

3. We have enough annual budget to operate and sustain our corporate impact program.

We do not currently do this We somewhat do this We currently do this well

4. Our executive team values our corporate impact program.

We do not currently do this We somewhat do this We currently do this well

5. Our employees value our corporate impact program.

We do not currently do this We somewhat do this We currently do this well

6. Our company allocates resources and declares support for initiatives, issues or emergencies all over the world, regardless of
the direct impact on our people.

We do not currently do this We somewhat do this We currently do this well
7. Our company allocates resources and declares support for initiatives, issues or emergencies near to where our people live
and work.

We do not currently do this We somewhat do this We currently do this well

8. We're committed to evolving our program on a regular basis.

We do not currently do this We somewhat do this We currently do this well




&6 benevity live!

SCOTTSDALE, ARIZONA JUNE 2-4, 2026

All Access Pass holders, join us for a design
thinking workshop based on your Benevity
Impact Index results!
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