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Legal Notice & Disclaimer

Forward-Looking Statements. Information in this presentation relates to product direction and intent. It is provided for
informational purposes only and should not be relied upon in making purchasing decisions. The development, release, and timing of

any features or functionality remains at Benevity's sole discretion and subject to change.

Confidentiality. This roadmap is confidential and intended exclusively for the recipient. It may not be reproduced, distributed, or

disclosed to any third party without prior written consent from Benevity.

No Commitment. Nothing in this presentation constitutes a commitment, promise, or obligation to deliver any feature, functionality,

or product enhancement.



How We Deliver
Value:
Our Core Pillars

EFFICIENCY

Streamline processes with
responsible Al.

2

ENGAGEMENT

Make purpose personal,
relevant, and always-on

IMPACT

Transform participation into
measurable impact




Efficiency
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FEATURE SPOTLIGHT - DONATE [ Available }

Phase 1: Filter out the friction
with Match Assurance for

Employees

Make requesting a match easier.

Upload your receipt

Lindsay Sucessful Recelpt CAD.pdf

Country/location

Enter the nonprofit name or keywords

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE
LLLLLLLLLLLLLLLL

Eligible for matching




FEATURE SPOTLIGHT - DONATE [ Available J External Match Requests

Filters

Phase 2: Review smarter, not e e e
harder with Match Assurance
for Admins

eeeeeeeeeeeeeeeeeeeeee

Request  Donation $  Submitted y  Request Alvalidation $  Requester $  Donation  Donation &
aaaaaaaaaaaaaaaaaaaa

09/17/2026

09/01/2026 09/15/2026 Queued

Queued

Cut match review time in half. Boost your approval accuracy.




FEATURE SPOTLIGHT - GRANTS MANAGEMENT Available

AlSummary Beta

Applicant: Girls Who Code

Mailbox:
Project Name: Girls Summer Coding Camp

Turn hours of reading into . e

Project Overview
ViE; The Girls Who Code Summer Im af 0-week f s and non-binary students (r

minutes with Al Gran T e
Summaries

Inspire & Educate - T

2. Career Exposur
Generate Al Summary nsored

3. Build Community - F

4. Ensure Accessibility - Provide

Expected Impact
This initiative aims to's ncre. er o nd non-binary individuals pursuing computer
alumni majoring, n t5x increa tudent co

underrepresent r \tribute eving gender p

llenges & Co;

ry helpful?

o |l o

Save application review time



FEATURE SPOTLIGHT - GRANTS MANAGEMENT Available i

Review faster. Decide with
confidence.

Al does the triage — your team makes the call.



FEATURE SPOTLIGHT

Site Wide Matching Offers
and Matching Tier
Flow-through

Every campaign, fully matched.

Spark

Matching Offers

When one budget runs out, the next eligible
one picks it up.

Run your own site-wide matching campaigns. We'll make sure every match lands.



FEATURE SPOTLIGHT

Impact Workspace T

20f 14 funding accounts need a top- 34% volunteer participation Volunteer participation 8% above
up before month-end average

+8%

6 benevity

<

Program Board

Al Proy

$4.2M grants disbursed WildAid program is on track for a Low compliance risk score

A strong year-end story 5
~+12% v -2%

Agents supporting you to manage the platform. Humans own engagement of the program.



Engagement
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oy, Challenges a
Q Goodness Dashboard Make a Donation Challenges CElREES. Employe Groups Community Astrid v Help.

Challenge Completed! X
Find new ways of go meatless @ You've earned 100 Points!
Keep the momentum to grow your score Exen;
Cook at home aa n
e TN Support a cause and keep making a difference
sustainability 7 days

Go meatless

Skip the meat and go vegetarian for a week. It's not only = ()

Industrial meat production is one of the environment's y ol T

mention the methane production. So when you say no t - &

Water saved CO25aved
By the end, you might just find yourself wondering why
i ?

Did you know? o paints
Climate change network Snap easy +100

Meat products have larger carbon footprints per calorie

plant energy to animal energy, along with the methane t B supports Several Nonprofits

99% of the water consumed in beef production related t & Matching offer

30% of the earth's entire land surface — a massive 70%

208808

Increase engagement with donations on challenges




FEATURE SPOTLIGHT - DONATE [ Available ]

7| o Y/i d nonprofits Q search Kerri
Take action” on homepage [eim) 8.

Take Action _

$70.00 in Rewards 7

@  You have $70.00 in rewards! - MywlmrpaVCt
Q Donate Now Jan 2026 - Dec 2
Donate them before they expire.

Q $373.00 donarec

(© 10.5 rourvolunteere
Explore G wycraens
Featured Content

Company Impact

View Company Impact >

Turn a first login into a first donation.




PRODUCT RELEASE

S SERIES

Sustainable Daily Habits

Pick your own path to greener habits

Challenges Series BT o (D

Aug 18 - Sep 29, 2026

About this series

A series focused on reducing, reusing, and recycling to build greener, more consciences daily habits.
Complete the challenges in any order you prefer

Challenges in this series

Eco Switch-Off Reuse Reminder

Switch off something you are not using

Use a reusable bottle, mug, or bag today
right now.

Turn scattered good intentions into sustained participation

&

@O

Series roadmap

Eco Switch-Off
stant - 50 pt:

Reuse Reminder
tant - 50 ¢

Green Commute Choice
tant 50

o

PARTICIPANTS

Be the first to sign up

¢ @

+150 +50

Points  Bonu



PRODUCT RELEASE Available

Benevity for
Microsoft Teams

& O

2 Marketing posts

@ oenvaen

Western

recovering from Hurricane Helene. We're raising funds to get help where it's needed

2 Adatum Corporation
Marketing

Performance

Shiproom

© North Carolina Community Foundation Inc

+_ American Red Cross

Fiscal Year Planning

Macbook Pro

No separate platform, no extra login, no context-switching

Support Hurricane Helene
recovery in North Carolina

Your donation helps local nonprofits
provide immediate relief.

Make a one-time donation
Donation amount in CAD *

50.00
Payment method *

My rewards ($50.00)

donation is proce

Choose another payment method

7 Learn More

Your information is shared with the nonprofit

vased on your Sharing Preferences.

0 |Ty|>erv‘message © @ ¢



LXK X « > O | Q searchACME Global % €]

PRODUCT RELEASE Coming soon

ACME Global v [OMCl  « #giving ML 20 v O Q

; .
Bl @ vessges (D Addcamas

¥ Starred Friday, September 11th -

R e

o # volunteering Joined #giving. Also, Minc uancSetacardoned
Alex Johnson Av? P
@ Channels Hey team . Wanted to put this on your radar — we have a giving campaign running right now and the company is matching every dollar
# all-hands you contribute. Takes about 2 minutes to set up.

https:/mygoodness.benevity.or

npaigns/camp_big_giveback

# community-impact
# social 8
+ Add channels ;

8 Direct messages
+ Invite people

88 Agents & apps
I Benevity

+ Connect apps

‘The Big Give-Back
When disaster strikes, the first 72 hours are critical. Your donation is split evenly between the American Red Cross and Direct Relief — two
organizations first on the ground — and your company may match your donation.

Supporting:
« American Red Cross
« Direct Relief

4 Matching available. Your company may double your donation.

, ovember 30, 2026

Bring your program content right into Slack so when inspiration strikes, action
can happen immediately and without friction




PRODUCT RELEASE

No-login
QR Codes

Give in the moment. No login, no barrier to participation.

Coming soon

< -

Champion the Run that
Changed Canada

98  cervouns ror coon o -

P (o )

-b GET MOVING FOR GOOD

Let's get started
Employee ID @

EMP12345

I don't have this information

€ Back

48  cermovinG For Goon

Donation amount

s o I

Custom amount (CAD ~)

eligible maximum

ply company match up to your

88 cervovnarorcoon

Donation $|

Your donation will be matched.

Payment method

= Credit card P PayPa

G Pay

Terms

I agree to the terms of use

Pay With Apple Pay

€ Back f o4

€ Back

Thank you for your
donation!

Thank you for supporting Get Moving for
Good. Donations like yours help us keep
doing this work, and we're grateful you
chose to be part of it.

You and 10 other people have donated to
this cause!

Your donation $25

Your donation will be matched.




Impact
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FEATURE SPOTLIGHT - CAUSES PORTAL

Refreshed Causes Portal

Nonprofﬂ»: P'.’ome' . B Self-Certification Declaration

Donation Payment Method Details

te New Seff.Contificaticn Dedianition

Current Certification

) ¥eur next Cortification is dus on Aped 11, 3028

Active Donation Payment Details

Past Certifications

Donation Payment Method History

ecain

A modern home for nonprofit partners.



Payment Summary

USD 1.5M USD 764.1K
Proposal Summary
03 o poymen 204 oidpaymens e —wes |
Top supported organizations
N 77.4% 12.3%
fhtsuil RE=43

Avg days to decision date by status

Proposals group by mailbox

Reporting Studio standard dashboards for Versaic.

Adjusted amount ©

#0f requested

819

Proposals by status

Proposals group by template



Stay in the loop
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Ask the community Meet your peers Explore events Browse resources

Get support d from your Build connections with other Join collaborative sessions Find valu. ntent and

P Benevity clients r

Join the conversation Start a conversation with your peers
See what your peers are saying and add your voice.
+New P
The Be n evity Recent activity Categories
= i) Gaby Leith Benevity Community Manager Posted In General Discussion
Community ®
L

Where purpose-driven
leaders connect

" HAVE YOUR BEST GIVING SEASON YET

Giving Season
resource hub

Everything you need to plan, launch, and report on your program — training, templates and
peer playbooks organized by what you need to do next.

Your go-to space for: peer-to-peer
dialogue, continuous learning and the
latest product news.

uss Giving Season

four peers, or share what's working for you

< Lo & L

Discuss giving Discuss volunteering General discussion

” beneVify' This document is proprietary and confidential to Benevity.



Check out our resources

= -

Giving Season Upcoming Events

Resource Hub Join us at an upcoming event including
Activating Giving Tuesday taking

Everything you need to plan, launch
VETyThing youneet #o pian, 1a4 place on October 8.

and report on your program - training
templates and peer playbooks.

Explore via the Benevity Community Register in the Benevity Community

” beneVify' This document is proprietary and confidential to Benevity.


https://community.benevity.com/p/givingseasonresourcehub
https://community.benevity.com/p/givingseasonresourcehub
https://ef8265b31b.sdkhosting.net/pub/hmd2/5l7xhxl0/3oh/12e/ame/Benevity-Giving-Season-Checklist.pdf

Watch this webinar on-demand

O® %

This webinar was recorded Recording will
and will be available on demand be emailed
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